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Communication and Sports on Women Summary
 “Reflections on Communication and Sport on Women and Femininities’ is an article by Toni Bruce where she discusses how the media plays a pivotal part in the promotion of sports activities. However, despite having many corporates in the sports industries that ensure that these social events grow, it is only the male sports that are given more attention as compared to the female sports events in terms of coverage (Bruce, 2013). 
The purpose of this article is to take a look at how the media has played a crucial part in ensuring that games are promoted in the world today. The journal also shows the various ways in which the dominance of men in games is preventing women in sports from having a fair share of media coverage.
The questions in this study are understanding how sports has grown in the past thirty years, and the dynamics that have made media coverage as a part of sports grow. Another question is whether the notion of games being men’s soap operas has affected the participation of women in sports and also the airtime that they get in media houses. 
Since most people who participate in sports are young people, the target population for this research is the youths (Bruce, 2013). The study intends to find out the position of women in games. Therefore this study narrows down to focus on young women in sports. Another targeted population in this study is the people who follow sports in the various telecommunication media including the internet.

The technique used in this research is the internet traffic tracking. The internet has become a very important media through which sports information is passed through. To research on what is the most consumed information on the internet, it is done using logs. It is therefore easy to establish how sports are consumed through the internet.
 The gender of the people on the internet is an independent variable that should be considered for accurate result since the research has to establish why women are not highly considered in sports. The age factor is regarded as a dependent variable since it is the young that are mostly involved in sports activity.
The results of the study established that the past thirty years has seen sports grow to become crucial commercial activity as a result of media communication. The high demand for sports programs in the market has pushed the media to increase its coverage of sports. Since sports were mostly an activity of men, women do not give much attention to the sports even when it is another woman participating in sports.
However, this study does not address the commercial aspect of sports, which is very essential (Bruce, 2013). The research does not consider the idea of the demand for programs and information of sports; it only focuses on the ways to ensure that women’s sports get more attention. This implies that women sports should be given more attentions even when it does not generate profit for the media companies.
The limitations of this study results is that they are not comprehensive. According to the findings of the research, it is the social factors that lead to sports being considered an activity for men alone. The research also brings the idea of women being denied chances in a key area in the society is the reason they get less attention in the media. 
In my opinion, the general findings of this research are very crucial in understanding how media communication and sports go hand in hand. Also, it provides adequate information on how the social position of women is a major factor why most of their activities go without or with little attention.
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